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e Engineering and Zoning Assistance for new sites www.gillenergy.com
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Message From Executive Director Sal Risalvato

The Quintessential Small Business of America

quin-tesesen-ctial adj
1. of the pure and essential essence
of something: 2. representing the
most perfect or typical example of a
quality or class: 3. of or relating to
the most perfect embodiment of something.

This is how | begin all testimony before every committee
in the NJ Legislature. | remind the legislators who are
deliberating over an issue that when | present testimony
on the issue before them, | represent “the Quintessential
Small Business of America”. And it is true.

What are the Main Street businesses that America has
grown to rely upon? How has any one small business
shaped our towns and so much of our habits and culture?
Yes, there are many industries and businesses that have
been part of the entrepreneurial foundation of America,
and none should be dismissed as being less important.
But, for years, the Gasoline Service Station, and now the
Convenience Store, have truly been Quintessential Main
Street USA.

At a time when pioneers struck out across the landscape
and ventured into the vastness of this continent, the need
(demand) and the availability (supply of goods and other
commodities created a central location where commerce
of all types was conducted. The General Store became
an essential part of every new frontier. Enterprise and
competition sometimes created more than one store in a
given locality. Soon, every town in America came to rely
upon the merchants who sold everything from groceries to
hardware to farm supplies. Yes, they even picked up and
dropped off their mail there, too.

When the automobile replaced the horse as the modern
means of transportation, the General Store became the
“Filling Station”, dispensing gasoline. Thus, we had the
first version of today’s modern Convenience Store. It made
sense then that enterprising proprietors married the re-
fueling and service of cars in one location, too. This, of
course, became what we all know as the “Gasoline Service
Station”.

Eventually, the General Store split into various segments,
and made way for today’s supermarkets. Hardware stores
became essential, as did the bakery and the delicatessen.
Gas stations and auto repair shops were on every corner.
Even the post office wanted their own identity and
autonomous location.

Then, all of the segments of the original General Store
grew in their own rite as an additional “quintessential”
small business. Each has seen a transformation, with
larger enterprises sprouting in every community and big
box retailers replacing the local small business merchant.
Home Depot has made it difficult for the corner hardware
store to prosper. Dunkin Donuts and Starbucks have
replaced the local bakery and coffee shop, while Costco
and Walmart have devastated small retailers of every kind
including consumer goods and even the gasoline and auto
and tire service industry.

Throughout transformation of the commerce landscape,
some small businesses have survived and even prospered.
The gasoline service station, the auto repair shop, and the
convenience store are all examples of small businesses
that have flown in the face of adversity and difficulty, and
continue to overcome competition from their much bigger
competitors.

Some of you old timers like me will remember the general
store where locals went for their morning chat with neighbors
while enjoying their daily cup of coffee. These folks were
also motorists who filled their cars’ gas tanks and picked
up supplies and even other perishables, including lunch.
That doesn’t seem much different from today’s C-Store.
We may not be trading raccoon furs while we are there
filling up, but we are buying coffee and sandwiches.

The landscape continues to evolve and some may say
we are going backwards in time. Today, there are over
150,000 C-Stores that populate our roads and Main
Streets. That is ONE-THIRD of ALL retail establishments
in the country, including large department stores, super-
markets, pharmacies, appliance and electronic retailers,
and stores of all kinds.

Here is another statistic that seems as if we are going
backwards in time; over 80% of all C-Stores sell gasoline
and customers prefer to patronize these locations simply
as a matter of convenience. Have you ever wondered
why we call them Convenience Stores! In today’s busy
world, society has actually returned to the old model of
commerce. Not as a matter of necessity like we did 100
years ago, but as a matter of convenience, and in some
cases, economics and efficiency.

| recognized this change when | first arrived at NJGCA. It
was clear to many that the gasoline service station, with
a few gas pumps and a few service bays, was morphing
into a gasoline convenience store. There was as much
profit and demand for selling coffee as there was for fixing
a customer's brakes. Others have had enough of the
gasoline business and remain only in the repair business.

Collectively, all of you have carved out your market and
your customers. Those of you who prosper more than
others have found a way to attract customers and their
loyalty. Government rules, regulations, and taxes have all
been roadblocks for you to settle into a niche that is unique
to you. As entrepreneurs, you still fight forward, always
with enthusiasm and optimism. You know what it is like to
sign both sides of a paycheck.

| applaud each of you because it takes a better entrepreneur
to thrive in today’s world. If you are reading this, that means
that you are a member of NJGCA. It is clear that those
who are members of NJGCA, or of any professional trade
association, are usually a cut above the others. It is a good
barometer for insurance companies. Insurance companies
know that small businesses that keep themselves on the
cutting edge of industry happenings, and value being kept
informed of public policy issues affecting their business,
are usually less of a risk to insure, which is why they are
willing to offer lower premiums to participating members.

Keep doing what you are doing. Keep plugging away.
Approach your business with a positive attitude and make
adjustments when necessary. Thank you for maintaining
your NJGCA membership, and keep being the best.

The entrepreneurial spirit lives on, with the sort of spunky,

in-your-face attitude required to remain relevant, desired,
and quintessential.

e
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Member Question: / had an employee sue me with the
labor board in Trenton. Evidently, there was no screening
process, because after | hired an attorney and the case
went to court, the employee had no evidence that he was
entitled to the $17,000 he was suing for. My business
won the case, and no money was paid to the disgruntled
employee. However, if the State Labor Department had
a screening process, it is possible that the case would
never had gone as far as it did, and | would not have had
to hire an attorney, eftc.

I believe the Federal Department of Labor has a screening
process, do you know if the State Labor Department has
a screening process?

Warner: While we do screen complaints that we receive,
the reality is that workers have a “right to private action”
under Section 16(b) of the FLSA (there are actually law
firms that specialize in class action 16(b) suits). Thus, a
worker could file a suit without any input from Wage Hour
— without DOL knowing anything about it. Unfortunately,
if that happens, a station operator might have to incur the
costs of getting an attorney to defend against such a suit.

I’'m not sure how the state laws work in this regard but
it sounds like their laws are similar -- an employee can
bring an action even when the State declines to do an
investigation.

Below | have included some of the language used in the
letter that we send people when we are not taking their
complaint:

“The fact that we will take no further action on your
behalf does not affect your private right under the
Act to bring an independent suit to recover any back
wages due. Congress, recognizing that all complaints
may not be resolved or developed for litigation by the
Department, has included provisions in FLSA section
16(b) that give individuals the right to file lawsuits on
their own behalf if they believe their rights have been
violated. An employee may file a lawsuit in federal
or state court against the employer for back wages
and an equal amount as liquidated damages plus
attorney’s fees and court costs. The Department of
Labor does not encourage or discourage such suits.
The decision is entirely up to you. However, keep in
mind that recovery of back wages under this law is
subject to a statute of limitations.”

Member questions are submitted to Debbie Hill who is the NJGCA
Director of Member Services, and then forwarded to John Warner of
the USDOL. John’s answers are published below:

Additional Comments from John Warner:

Get Ready: USDOL Sends Final White Collar Exemption
Rule to OMB - Could be Published in 30 to 60 Days (JD
Supra)

(3/17/2016 3:00 PM, David Kim & Salvador Simao)

On Tuesday, March 15th, the US Department of Labor
(DOL) sent to the White House’s Office of Management
and Budget (OMB) its Final Rule revising the White Collar
Exemption Regulations, which will likely expand overtime
eligibility for millions of workers. Typically, the OMB review
takes anywhere from 30 to 60 days. Therefore, the Final
Rule could be published at any time in the next couple of
months. This timetable is consistent with recent comments
made by DOL Solicitor of Labor M. Patricia Smith. As
discussed in our February 22, 2016 alert, Solicitor Smith
stated that the Final Rule could be published in or before
July and would become effective at least 60 days after
publication. Based upon the DOL's submission of the Final
Rule to the OMB this week, it is clear that the Final Rule will
be published prior to July, and likely within the next couple
of months.

The specific provisions of the Final Rule will only be
revealed once it clears OMB review and is published in
the Federal Register. However, based upon the provisions
contained within the Proposed Rule published last June,
employers should anticipate an increase in the salary basis
thresholds for exemption, modification of the duties tests,
and a mechanism for the potential annual updating of the
salary basis thresholds. In light of the potentially significant
impact of the Rule on most companies, employers should
begin taking steps now to ensure they will be in compliance
with the Final Rule when it takes effect.

“Large enough to meet your needs — small enough to care”

Branded Gasoline
Automotive, Fleet & Industrial Lubricants
Bulk & Packages Products
Anti-Freeze — Diesel — Bio Diesel

ocaa@®

Petroleum Pros for 4 Generations

800-400-7154
www.houghpetroleum.com
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NJGCA DINER TOUR 2016

COMING SOON TO A TOWN NEAR YOU!

WHO: YOUL!... And NJGCA Staff, Executive Director Sal Risalvato, and Valued Member Benefit Partners!
Bring your fellow small business owners to show them what NJGCA is all about!

WHAT: Breakfast meetings all around the State, sponsored by our Member Benefit Partners and FREE for
all attendees! PLUS, ONE MEMBER AT EACH MEETING WILL WIN S50 FROM NJGCA!

WHEN: 9:30-11:00 AM

Burlington County Gloucester/Camden

Wed. May 4, 2016 Wed. June 8, 2016

Mastoris Diner The Whitman Diner

144 US Route 130 & 206 4990 Route 42

Bordentown, NJ 08505 Turnersville, NJ 08012 -, 7

WHY: We want to hear from our members! Great group gathered in Paramus on March 2nd!

DETAILS: Join us for a FREE breakfast! Hear an update from Sal and share your questions, concerns, and
comments.

- Participate in roundtable discussions with NJGCA staff and fellow business owners about issues and
events important to your business!

- Meet Member Benefit Partners and learn how to save money and take full advantage of your NJGCA
Benefits.

Please RSVP with an email to jacy@njgca.org or call 732-256-9646. We look forward to seeing you!

Ray Bruppacher of Bergenfield Exxon wins of a case of
synthetic motor oil from Sponsor Hough Petroleum & Randy Mayo, of Randy’s Auto in Waldwick, wins the
Lubricants $50 American Express gift card in our raffle!
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Beware of Customer-Supplied Parts

By Francis J. Brennan III, Brennan Law Firm

Recently, an NJGCA member brought a problem to our
attention that needed a legal opinion. NJGCA has several
law firms available for consultation and that we will refer
our members to seek counsel. Firms are chosen based on
area of expertise. In the question posed below, NJGCA asked
attorney Frank Brennan from the Brennan Law Firm in
Cranbury for answers. Question and answers are below:

Member question: How do I protect myself if a customer
asks me to install parts they purchased elsewhere? Can I
simply have the customer agree in writing that there is no
warranty for the part?

Facts: In this case, a customer purchased a part and
brought it to the repair shop to install. To protect itself,
the repair shop did not offer its normal 90-day warranty
on parts and labor. In fact, the auto repair shop’s invoice
stated that since the customer supplied the part and
the auto repair shop did not know where the part came
from, there was no warranty on the customer supplied
part and, if the part was faulty, then labor would not be
covered by the warranty. The customer agreed and this
was confirmed in writing. A problem arose with the
vehicle from the installed customer supplied part and the
customer demanded that the auto repair shop replace the
part at his cost including parts and labor.

Discussion: In this case, the shop owner tried to protect
himself, but did he do enough? Under New Jersey law, a
waiver of warranties must be based upon full knowledge,
must be in writing, and must be clear and conspicuous. It
may not be sufficient for the auto repair
shop to simply include a statement in the
repair bill.

If you choose to install a customer
supplied part, there are several issues
that might arise and should be clearly

addressed in writing:

(1) whether the customer correctly diagnosed
the problem with the vehicle;

(2) whether the customer supplied part is
needed to properly repair the vehicle;

(3) the quality of the customer supplied part;
(4) whether the mechanic should know that
the customer supplied part is not correct or
defective;

(5) whether the customer supplied part is the
correct model for that particular vehicle; and
(6) what additional parts and labor may be
necessary to install the customer supplied
part.

Brennan: The simple answer is do not install customer
supplied parts. However, if you feel compelled to install
customer supplied parts, then you should require that
the customer sign a clear disclosure and liability waiver.
This can be a separate document or a separate section of
the Terms and Conditions on your Work Order/Proposal
with a separate signature block for the customer. The
waiver must be clear, conspicuous, and in writing, so that
it does not get overlooked by the customer. The waiver
must fully and clearly disclose the following: that the
auto repair shop has not diagnosed the problem, has not
determined what part(s) might be needed to fix the problem,
has not determined the quality of the customer supplied
part, whether that part is proper and correct, or what other
parts may be needed to fix the problem.

Then, the following must be addressed in the waiver:
(1) release the auto repair shop from any and all liability
whatsoever related to the failure of the customer supplied
part, its installation, and any alterations made to fit the part
on the vehicle; (2) warn that additional charges may be
necessary to ensure the customer supplied part is proper
for the vehicle, to fit or finish the problem or adjustment to
the vehicle, and for necessary parts that were not included
with the customer supplied part; (3) clearly explain what
happens when the customer supplied part is defective; and
(4) waive all other express or implied warranties including
all implied warranties of fitness for a particular purpose
and warranties of merchantability (i.e.: the customer must
pay new charges for a new part and all labor to remove the
customer supplied part and install the new part and/or do
any other work needed to fix the problem).

Al
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The knowledge to empower and the wisdom to make a difference.

WE ARE A RESULTS DRIVEN LAW FIRM THAT STRIVES TO PROVIDE
OUR CLIENTS WITH OUTSTANDING OUTCOMES.

» Wills, Trusts & Estates
* Real Estate

* Corporate Law

* Employment Law

» Civil Litigation

» Workers Compensation
» Bankruptcy

* Environmental Law

BI.F Brennan Law Firm

A PROFESSIONAL CORPORATION

73 North Main Street, Cranbury, NJ 08512 Phone: 609-395-5533/brennanlaw.org

This all gets complex quickly!!

FRANCIS J. BRENNAN, TIT CRAIG A. COX THOMAS C. KINNEY
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GreatiNews
forNIGCA

Group Health Coverage through
NJGCA and Association Master Trust

nless you're a large business with hundreds or

thousands of employees, providing and adminis-

tering a health benefits plan can be a huge burden.

However, if you're a NJGCA member, you can now
take advantage of a great group offering through the

Association Master Trust

NJGCA member companies are eligible for comprehensive
self-funded health and dental benefits through Association
Master Trust. The Association Master Trust covers approxi-
mately 10,000 participants from thirteen trade and member association benefit trusts.

Qualifying NJGCA member firms can now enjoy all of the benefits of network services and modern claims ad-
ministration. By being a member of AMT you're part of a large group, and have access the same great health
benefits plans the big guys do!

To learn more about AMT's self-funded health
benefits plans call today and ask for Joy
at 973-379-1090 ext. 229
for further details.

Association Master- S rust

636 Morris Turnpike, Suite 2A, PO Box 506, Sllort Hills, NJ 07078

973-379-1090 ext. 229 * www.amt-nj.com
info@amt-nj.com

NJGCA ON THE ROAD ¢ 8 ¢ APRIL 2016



Association Master Trust & OMNIA

By Harvey Mishkin, COO, Association Master Trust

The Latin word OMNIA means all * altogether °
completely ¢ entirely « fully ¢ perfectly ¢ plenty
* quite * thoroughly... It seems to me that is what
Horizon may have had in mind when structuring the
new Horizon OMNIA Health Plans.

At AMT, we believe that OMNIA plans have the
potential to help redefine how healthcare is delivered
in our state. OMNIA Health Plans are a new line
of products designed by Horizon to support their
efforts to improve the quality of care members
receive, enhance their overall patient experience and
hopefully lower the total costs of care.

With the OMNIA Health Plans, members have
access to all the doctors, hospitals and other health
care professionals in the Horizon Managed Care
Network. The new OMNIA Health Plans place
network providers into one of two tiers — OMNIA
Tier 1 or Tier 2. OMNIA Health Plan members
maximize their benefits and lower their out-of-pocket
costs by using the network providers designated as
OMNIA Tier 1. Members are still free to see doctors
and hospitals in Tier 2, but they will not have the
same cost-saving opportunities that they would have
if they had chosen a Tier 1 provider.

Some of the highlights of the OMNIA Health Plans
include:

* No requirement to select a Primary Care Physician;

* No referrals to see participating specialists;

» Lower cost than comparable plans;

» Lower copayments and deductibles, when using
OMNIA Tier 1 providers.

OMNIA Health Plans do not include out-of-
network benefits except for true emergencies.

Our AMT, OMNIA plans will be available shortly
with options that small employers may not find in
the conventional small group market. AMT is here
to help you navigate the new world of healthcare
options. Call your AMT marketing representative
at 973-379-1090 to schedule an appointment and
see if OMNIA is the right option for you and your
employees.

@aﬁ It’s time

Added Beneflts to You
No Contract
No Complicated Commission Schemes
7 Payment Made to you at time of Collection
<7No waiting for a Check
<7Externally Visible Coin Counters
7 24 Hour Service

you called SSVE!

Service Station Vending Equipment, INC

We Buy IT
We Install IT
We Maintain IT

call us at;

1=888-TAIRVAC 38872471822

Out side New Jersey 800-AIR USAT
www.airusal.com
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Spring/Summer 2016 TRAINING CLASS SCHEDULE
Classes will be held at **NEW** NJGCA Headquarters

4900 Route 33 West, Wall Township, NJ 07753
Call Debbie at 732-256-9646 or email debbie@njgca.org to register

RE-CERT CLASS for Emission Repair Technicians

This is the NJ DEP approved re-certification class for Emission Repair Technicians. It includes NEW
ETEP Sections 8, 9 and 10 (Advanced Gasoline Technologies, Advanced Light Duty Diesel, and Hybrid/

Electric Technologies).

FEES: NIJGCA Member = $635 Non-Member = $765

OPTION 1: FOUR (4) Full Days -- Four Consecutive Tuesdays
June 7, 14, 21 and 28 from 9 AM to 5 PM

OPTION 2: Eight (8) Nights -- Monday and Wednesday nights
May 9, 11, 16, 18, 23, 25 & June 6 & 8 from 6-10PM

PIF/DEIC - NJ Emissions Training Class for Inspectors

To be licensed as a Motor Vehicle Emissions Inspector, you must complete this course and pass a

“Written Exam” given by the State of New Jersey. NJGCA offers this training in a ONE DAY State

approved training program that will provide an understanding of inspection related issues including

EPA Regulations, Safety, Diesel, Customer Service, and the New Jersey State Specific Curriculum.
This specially tailored NJGCA course fulfills all requirements.

Class Date: Tuesday, May 17, 2016
Class Time: 6:30 AM to 3:00 PM (Donuts & Coffee and Pizza & Soda provided)

Class Fees: Members = $250 Non-Members = $300
Manuals are included and payment is due upon registration. We accept credit cards.

*PLUS** License Fee of $50.00 ... check made payable to NJ MVC

Does Your Service Station Have Environmental Problems?
Are You Subject to a Lawsuit or Environmental Cleanup?
Has Your Insurance Company Denied Your Environmental Cleanup Claim?

We have located and enforced the following insurance proceeds on behalf of New Jersey clients:

« $500,000+ to remediate gasoline service stations in New Brunswick and Milltown, New Jersey
« $12,000,000 to pay for cleanup and cost of recovery action for a dry cleaning manufacturer.

« $11,000,000 to pay for cleanup and defense costs associated with the Passaic River litigation.
« $7,750,000 to pay for cleanup costs associated with a defunct manufacturing plant

Beyond Insurance: We assist in the remediation and negotiations with State and Federal
Agencies and seek reimbursement for our clients against third parties in cost recovery actions.

We are a Member of NJGCA and
Provide a Free Initial Consultation to Fellow Association Members

0O | Lo

Wayne Plaza |, 145 Route 46 West, Suite 102, Wayne, NJ 07470
6

P: 973-787-0299; Toll Free: 866-435-2450; www.SCCLegal.com
© © 0 0 006 0 0000 0606000 0606000 0000000000 0 0 0




Inspections on Air Compressor Vessels
By Debbie Hill

Recently, an NJGCA member was visited by an inspector
from the State of New Jersey Department of Labor,
Bureau of Boiler and Pressure Vessel Compliance, out
of the Trenton Office. The member was advised that
his Air Compressor must be inspected by either a State
Inspector from the Bureau of Boiler and Pressure Vessel
Compliance, or by his insurance company.

Our member was given thirty (30) days to comply with
the registration and inspection of his pressure vessel
air compressor). His insurance agent was unaware of
these regulations, and called the insurance company
for clarification. The insurance company advised that
it is not the compressor which must be inspected,
but rather the air tanks with which the compressor
is associated. In NJ, pressure vessels are required to
undergo inspections, and air tanks are considered to be
pressure vessels. This has been in effect since 2008.
If you have a stand-alone air tank or a tank with a
compressor mounted on it, NJ regulations require it to
be registered and inspected.

| spoke with Rick Hendrickson, an inspector at the Bureau
of Boiler and Pressure Vessel Compliance. He explained
the following: the bureau inspects air compressor
receivers (the vessel), not the compressor itself. What
is included in a normal inspection of the vessel? The
inspector will check to make sure the vessel is properly
bolted to the floor; since the compressor creates
vibration, they check to make sure vibration absorption
material has been used between the vessel and the
floor. Additionally, is the vessel drained regularly? The
process of compressing air generates moisture inside
the tank. Tanks may look good from the outside, but
often they rot from the inside out.

The bureau will check to ensure that proper maintenance
is being performed by draining the water that is built up
inside the tank. If it takes too long for the water to drain
out, they know that the vessel is not being properly
maintained. This is a concern because too much water
buildup will cause accelerated deterioration to the tank
from the inside.

Inspections also check the pressure relief device, guard
overdrive belts, electrical wiring, and the piping to the
compressor. The piping must be metal. No PVC piping
materials can be used on air compressors. Any PVC
piping will result in an automatic failure and your vessel
will be red tagged. A red tag means the vessel can'’t
be used and must be remediated immediately. Other
items that will automatically red tag your vessel are
frozen handles, expansion of tank when the compressor
is turned on, and any cracks in the vessel. A vessel with
a crack must be repaired by a certified welding shop
that has an R-Stamp, certifying that the company is
certified by the State of New Jersey to perform welding
repairs on pressure vessels.

Some violations allow 90 days for repair, permitting you
to continue using the vessel. This would be the case if
the vessel is not properly bolted to the floor, there are

not proper safeguards covering the belts, or if there is
water in the tank. Then, you can call to be re-inspected
after you have made the necessary repairs.

Based on the condition of your vessel, the inspector
will make a determination if your vessel needs a U-T
(ultrasonic testing) which will indicate if there is excessive
deterioration inside the tank. This test can cost up to
$1,000, so it is a good idea to drain the tank regularly
to avoid any suspicion of accelerated deterioration.

Once your vessel has been inspected, the State of New
Jersey will send you the registration and an invoice to
cover the $20.00 inspection fee. This applies if your
vessel was inspected by the Bureau of Boiler and Pressure
Vessel Compliance. The State will automatically contact
you for the next inspection, normally in three years.
However, if your vessel is nearing the end of its life
expectancy, the bureau may determine that your vessel
requires an inspection every six months or annually.

To determine if your vessel is properly registered, you
can call the NJ Bureau of Boiler and Pressure Vessel
Compliance at: 609-292-2345. However, you can also
check your vessel’s identification number. The number
will include: NJ, 6 digits, year of last inspection, and
the letter U. Ex: NJ123456(16)U —- this vessel was last
inspected in 2016 and should be in compliance until
2019. If your vessel says (13), you are probably due for
an inspection soon! You can reach Rick Hendrickson at
the New Jersey Bureau of Boiler and Pressure Vessel
Compliance at 908-420-5602 or reseau.hendrickson@

dol.state.nj.us

Our clients are the
smartest people in the
gasoline business.

Owning and operating
USTs requires skill and
attention to detail.

We value being the tank
insurance advisor to the
NJGCA membership.

[O:ODANA ]

www.dana-ins.com / 800-821-1990 / eric{@dang-ins.com

E_tl 4EI:_E] / Recommended Provider




Good News for Honest Motor Qil
Installers and Their Customers

By Thomas F. Glenn

The State of New Jersey, along with 23 others, has
relatively new regulations in place concerning motor
oils that all fast lubes, repair garages, new car dealers,
and others that change motor oil for a fee (installers)
should be aware of. Not only is it the law, it’s also
good business practice.

In short, the regulations require installers to include
certain information on customer’s transaction
receipts about the motor oil used to service their
vehicle. This information includes the motor oil
brand, SAE viscosity grade, APl Service Category, and
a warning if the motor oil only meets an obsolete API
Service Category. Further, for motor oils that only
meet a vehicle or engine manufacturer standard,
the receipts must identify that the motor oil is only
intended for use where specifically recommended
by the vehicle or engine manufacturer. In addition,
installersarerequiredtolabelany motoroil containers,
receptacles, dispensers, and storage tanks with the
same information.

The specifics of the requirements are detailed in the
National Institute of Standards and Technology (NIST)
Handbook 130 in section B. Uniform Regulation for
the Method of Sale of Commaodities 2.33 - QOil.

But moving past the details of the regulations (which
all installers are encouraged to read), it is important
to consider its intent. The intent is to help assure
that customers know what motor oil is being used
to service their vehicles, that the correct motor oil
is used, and protect them from potentially engine
damaging, obsolete motor oils.

For most, it should come as no surprise to hear that
not all installers are the same. Sure they all change oil,
but the oil they change, how its changed, the filters
used, customer service, and operational practices and
procedures can be quite different. Specific to motor
oils, it should also come as no surprise that customers
may not be getting what they believe they paid for
when they go for a motor oil change. Although in
most cases they are, in others the motor oil may not
be the right type and grade required for use in their
car, it might not be the brand the customer thought
they were getting, or it could be off-spec or obsolete
motor oil.

The significance of these issues struck home last
year when News12 NJ’s Kane in Your Corner (KIYC)
aired the Emmy award winning segment “The Oil
Changers.” Kane In Your Corner went undercover to
seven car repair shops and quick lubes in New Jersey

and found that six of the seven supplied motor oils
that did not meet the SAE 5W-30 viscosity grade
required for their car. Moreover, two supplied
motor oil that was far off grade and had such low
levels of antiwear additives that they would be
unsuitable for most cars currently on the road.
(*see editor’s note 1)

Although a sample size of seven installers is too
small to be statistically representative of the installer
population, there is industry data that says, when
combined, close to 20% of the bulk motor oilsinstalled
by fast lubes, repair garages, new car dealers, and
others that change motor oil for a fee have issues.
With that in mind, the regulations are clearly in the
best interest of customers.

At the same time, while it may be burdensome to
initiate, these regulations also benefit installers. In
particular, it helps protect installers from litigious
customers alleging that their engine was damaged,
or their warranty voided because the wrong motor
oil was used. An installer would have a tough road to
hoe if a customer presents a judge with the installer’s
receipt showing no information about the brand, API
Service Category, and SAE viscosity grade of motor
oil used for the oil change. You can be sure the road
would get even rockier if the installer cannot produce
an invoice, bill of lading, shipping paper, or any other
documentation showing the brand, SAE viscosity
grade, and API Service Category of the motor oil they
purchased from their supplier. But this too is where
the regulations help installers.

In addition to requiring installers to provide their
customers with receipts showing the brand, API
Service Category, SAE viscosity grade, and cautionary
statements if the product is obsolete, the regulations
require lubricant suppliers to provide the same to
installers when they sell them bulk motor oil. This is
beneficial to installers in several ways. The first is that
it establishes a more robust and defensible paper trail
from the motor oil supplier to the installer’s customer.
This not only helps to protect installers from litigious
customers, italso providesimportant documentation
should the installer have a dispute with its motor oil
supplier about the brand and/or quality of motor
oil they received. And finally, it helps installers sort
out reputable from questionable suppliers. Alarms
should go off if a supplier does not, or is unwilling
to, provide the required information. *(see editor’s
note 2)

But aside from helping to protect installers from
negative actions, and customers from getting
the wrong motor oil, there is another big positive
to installers borne from these regulations. These
regulations establish rules to help level the playing
field. This is good news for the many honest installers
in the business that have to compete with those that
are not.



CARING FOR YOUR CAR
ENGINE OIL AND TRANSMISSION FLUID TIMELINE

ol O . W T e W

Automobile Modal Year 930 1851 97 18 159749 1996 2001 2004 2011

API" Service
Classification

SB SC

Obsolete/Can Cause Equipmant Harm

AP SN
Back Servicoable
1984
Automatic Transmission Fluid (ATF) 1975 i
e 1368 2008
NE 19T
1983 MG

2005

General Motors Typa A Type A Suffix A Dexrom Daxron I®

Typa F  M2C138 B Mercon V®  Mercon
-G
Mercon ¥

Back Serviceable

2001 2003

ATF+4"

* Armtican Patitisus inatiuie
DENHDME i & egilned Easimak of Ganeral Motirs Compoiadon
BERCDH® in n segisiorsd nmlenars of Ford Mokor Cospainy
i ith =d i n

About the Author:

Tom Glenn is the President of the Petroleum Quality Institute of America (PQIA)

PQIA’s mission is to serve the consumer of lubricants by testing and reporting on the quality and integrity of lubricants
in the marketplace. It is expected that this improved visibility of quality will lead to wider conformance by lubricant
manufacturers to specification and performance claims.

Mr. Glenn was a featured speaker at the recently held NJGCA Auto Repair Shop Summit.

The NJ Department of Consumer Affairs and NJGCA have become increasingly concerned with the quality of motor
oil that is being both sold on member’s shelves, and installed in customer’s cars. NJGCA will be playing a greater role
to educate members about the critical need to sell and install the proper quality and grade of motor oil.

Editor’s Notes:

1. News 12 NJ's Kane in Your Corner undercover program found 6 out of 7 auto repair shops installed extremely
poor quality motor oil in customers’ cars. The one shop found to be using quality product was an NJGCA
member!! One of the shops installing poor quality motor oil was also an NJGCA member, who had actually
removed the bad inventory before Kane in Your Corner returned with the laboratory results. This shop owner
had already replaced his oil inventory after receiving an NJGCA Wildfire Alert warning members that bad motor
oil was unknowingly being sold in many shops. NJGCA warnings helped save this member’s reputation.

2. Members have reported back to NJGCA that their bulk oil suppliers have refused to list the required details

and specifications on the bulk purchase invoice. Members are encouraged to end relationships and stop
purchasing with suppliers that do not issue proper invoices.
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Legislative Roundup

$15 MINIMUM WAGE

The movement among labor unions and progressive
activists to increase the minimum wage to $15 an hour has
come to New Jersey and it has come in force. The leaders
of both the State Senate and the General Assembly have
announced that they support increasing the minimum
wage to $15 an hour; it is just a question of when for
them. There is dlsagreement however, on how to get
there between Senate President Sweeney, Speaker Prieto,
and even the activist groups pushing the effort.

The original plan from Speaker Prieto was an immediate
increase in the minimum wage to $15 an hour. Sen.
Sweeney’s plan was to immediately raise it to $10.10
an hour, and then gradually increase it until it hit $15 an
hour by 2021. After negotiations, they claimed that they
had compromised on a new proposal. Acknowledging
that there was no way Governor Christie was going to
approve such a measure, they announced their plan would
be to move towards a constitutional amendment, which
if approved by voters in November 2017 would increase
the minimum wage to $9 an hour and then increase it
one dollar per year until it hits $15 in 2024. After that it
would continue to increase based on inflation. After this
announcement, activists and union officials complained,
demanding an immediate increase to $15.

For now, the best way to help our efforts is to give us
some real-world examples of the impact such an increase
would have on small businesses, and the pain that would
trickle down to your consumers. Let us know information
like how much you would have to raise prices and how
much your payroll would increase. Email the information
to Eric@njgca.org.

MANDATORY PAID SICK LEAVE

In the first three months of the 217th Legislative session,
The bill to mandate every employer provide every
employee paid sick leave (both if the employee is sick or
if a family member is sick) was twice scheduled for a vote
by the state Senate, and twice so far it has been pulled
from consideration. This is a good sign as it means there
continues to be enough skepticism about this proposal to
prevent it from passing even some of the simpler hurdles.
As with the minimum wage proposal, there continues to be
disagreements between the Senate and Assembly leaders
over how the bill should be structured. In the interim, the
city of Plainfield became the 12th in the state to mandate
paid sick leave for all businesses.

In response to the assault on businesses coming from
Trenton, a new nonprofit group has been formed called
OpportunityNJ. NJGCA has joined the coalition, which
will raise money to educate the public about why these
proposals are so crushing for small businesses and
ultimately for consumers.

e
Iimportant Issues Affecting Your Business

CONSUMER REPAIR RIGHTS INFORMATION
NIJGCA is proud to be supporting a new bill introduced at
the start of this session that will benefit every independent
auto repairer. As you should know, the Magnusson-Moss
Warranty Act, enacted in 1975, is the federal law that
protects your ability to fix a motor vehicle with aftermarket
parts without voiding the vehicle’s manufacturer warranty.
Without that law, your business would have been crippled
long ago as motorists with vehicles under warranty would
exclusively gotodealerships foreverything. Unfortunately,
there are too many consumers who are not aware of their
rights under this law. A-2612, from Assemblymen Reed
Gusciora (D-Mercer) and Paul Moriarty (D-Gloucester)
(the sponsors of Right to Repair), will require that all
new car dealers will have to give a written statement
to their customers informing them that it is illegal for
the manufacturer to void the warranty on their new car
because they had an aftermarket part installed, or because
they had a repair completed outside the dealership. A
similar law was recently passed in Connecticut.

TOBACCO ISSUES

After having been vetoed by Gov. Christie in January,
anti-tobacco advocates are again pushing their bill to ban
19 and 20 year olds from purchasing tobacco products
and vaping devices. It has so far passed three of the four
committees it needs to, after which it must be voted on by
both houses of the Legislature. We are hopeful that if it
makes it to his desk the Governor will again veto it.

A new bill, A-1815, passed the Assembly Health
Committee in March to dramatically increase the taxes
on non-cigarette tobacco products. It significantly, not to
mention artificially, complicates the current tax law. Each
individual cigar with a wholesale pre-tax price of more
than $2.00 will be taxed $2.70 per cigar. A cigarillo, which
is defined as any cigar with a wholesale pre-tax price of
less than $2.00 will be taxed 54¢ each. Tiny cigars, which
look like cigarettes and weigh about the same, would be
taxed at the same rate as cigarettes, 13.5¢ each ($2.70
for a package of twenty). The tax on moist snuff would
go from 75¢ per ounce to $2.25 per ounce. A “single-
dose smokeless tobacco product” (such as Camel Snus)
would be taxed 13.5¢ per dose in the container. A typical
tin contains 15 pouches, so $2.025 per tin. Pipe tobacco
and smoking tobacco would be taxed $4.15 per ounce.
Any tobacco products not mentioned (except cigarettes)
would be taxed at a rate of 68%, up from the current 30%.
Additionally, every retailer of these products will also
have to get a license to continue to sell them, with a fee
of $50 per year.

One of the most damaging aspects of this bill is that it also
includes a “floor tax”. This means that if it were to become
law, you would have to tally up all the tobacco products
already in your inventory and then write a check to the
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government for all the new taxes owed. This can quickly
add up to thousands and tens of thousands of dollars,
all at once, all on the hope that you will get the money
back if customers continue to buy these products at this
increased tax rate. Special thanks to NJGCA members
Ed Kashouty and Roger Verma, who testified against this
bill alongside Sal. It has a long path to go before it could
become law but we are monitoring it closely, the State is
always looking for more tax revenue.

CREDIT CARD FEES

For the last several months NJGCA has been working
to build a coalition of business and consumer groups
to support our bipartisan bill to inject competition into
credit card interchange fees, and ultimately force them
down. We have seen over the past ten years the effect
that competition has had on lowering the fees paid to the
processors, but the interchange fees paid to the networks
and the banks have only gone up. Visa and MasterCard
present every business with a “take it or leave it” proposal
when it comes to their cards and their fees, knowing
that in this modern age not accepting their cards would
be tantamount to not accepting cash. We are expecting
this bill will begin moving later this spring and that the
networks will bring out the big guns to try and protect
their bottom line. If it becomes law, this bill will save
every retailer in the state thousands of dollars a year in
credit card costs.

ESTATE TAX REPEAL

The Senate Budget and Appropriations Committee passed
a bill to completely eliminate New Jersey’s burdensome
estate tax, often called the death tax. NJ 1s one of only 2
states in the nation with 2 different death taxes, the estate
tax and the inheritance tax (in addition to the federal estate
tax). A majority of states have no death taxes whatsoever.
The New Jersey estate tax hits small businesses hard
because the exemption is only $675,000 (the federal
exemption is $5.4 million). In a state where commercial
land is as valuable as it is, just about every business owner
is sitting on an estate that would be hit with this huge tax,
and their descendents may have to take out loans just to
avoid selling the business to pay the tax on it.

GAS TAX

There has been little development in the ongoing saga
of whether or not to raise the gas tax and by how much.
Something must be done by June 30th or else the state’s
Transportation Trust Fund (TTF) will run out of money
and not be authorized to borrow more. Governor Christie
seems to have indicated that he is uninterested in leading
on the issue of funding for the TTF, telling the Legislature
it should act first and send him a proposal. He has said
in the past that he may be open to increasing the tax if
other taxes are lowered or eliminated. The elimination of
the estate tax has been frequently floated as a potential
compromise.

INSPECTION UPDATE
All bids from the contractors hoping to operate the new
inspection program have been submitted and are under
review by MVC and the Treasurer’s Office. It is not known
how long they will take in making a decision, although the
clock is quickly ticking. Once a bidder has been selected,
changes will begin rolling out very quickly, so pay close

attention. All current PIFs should have received a memo
from MVC detailing some of the changes that are being
rolled out in advance of the new contract being awarded.
Effective May 1st, tailpipe emissions inspections will end
and gas vehicles MY 1995 or older and diesel vehicles
MY 1996 or older will no longer be subjected to emissions
inspection.

BEYOND OUR BORDERS

As we’ve experienced, sometimes bad ideas that crop up
in other parts of the country have a tendency to leak into
New Jersey. Hempstead, Long Island has discussed an
ordinance to mandate that every service station in town
offer the public free compressed air, 24/7. There is a real
expense to providing compressed air, from the cost of the
equipment, to the electricity to run it, to the maintenance
and hose replacement. Our allies in New York have
committed to fighting this unfunded mandate.

In Philadelphia the new mayor, Jim Kenney, has proposed
a 3¢ per ounce tax on sugary soda that he claims will raise
$400 million in taxes. That equates to 76¢ for a can of
soda, $2 for a 2 liter, and $4 for a 12-pack. In the United
Kingdom, they are planning to go farther and tax drinks
based on the amount of sugar they contain. Taxes on
unhealthy foods were being pushed aggressively a few
years ago but the effort had mostly died out. Now it looks
like they may be making a comeback.

POLITICAL UPDATE

It appears that for the first time in a long time New Jersey’s
presidential primary election on June 6th will matter. On
the Republican side, it looks like a mathematical certainty
that no candidate will have a majority of delegates before
the final day of primaries, which includes New Jersey and
California. Whoever gets the most votes will win all of
New Jersey’s delegates. It also seems increasingly likely
that the Democratic primary will continue as Sen. Sanders
continues to win primaries, even if he remains consistently
behind Secretary Clinton.

We can also expect to see a huge amount of advertising
this year focused on the various ballot initiatives that have
been approved. One will dedicate all revenue collected
from the gas taxes to the TTF. Another will mandate that
the State make its full pension contribution every quarter.
This will effectively make public sector unions a special
protected class who will have to be paid for before every
other state priority. Because the State doesn’t have the
money to make the full contributions, it is likely that
passage of this amendment will mean significantly higher
taxes afterward. Perhaps the biggest issue is over casinos.
Voters will be asked to approve a change that would allow
2 casinos to be constructed in North Jersey, likely in the
Meadowlands and Jersey City. Advocates say that they
will draw in gamblers who have otherwise been travelling
to casinos in Pennsylvania and other surrounding states,
providing new tax revenue without having to raise taxes.
Opponents say too much of the gambling revenue will be
taken from Atlantic City, causing further deterioration in
South Jersey. Casinos in neighboring states are expected
to spend tens of millions of dollars trying to convince
voters to vote against the plan.
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NJGCA has seen many legislative successes
over the past few years. We'd like to take
some time to tell you a little bit about
the men and women who have been
instrumental in helping your small business
prosper.

Senator Jen Beck

Senator Jen Beck, a Republican, has been
representing Monmouth County in the
state Senate since 2008. She has been
victorious in several competitive elections
over the years. During her time in office
she has made constituent service a priority,
and can be contacted easily on Twitter (@
jenbecknij).

Sen. Beck has proven to be a leader on
many of the toughest issues facing this
state. She was one of the prime sponsors of
the landmark legislation in 2011 to reform
public workers” pensions and benefits,
standing up for the taxpayers of this state
and helping accomplish something once
thought impossible.

While most opponents of an increased gas
tax have hurttheir case significantly by NOT
offering a feasible funding alternative, Sen.
Beck has led the way, with a proposal last
year to fund the Transportation Trust Fund
(TTF) at the current level by dedicating
state revenue growth coming from the
improving economy to the TTF, as well as
increased fines on motor vehicle violations,
and cutting the costs of road construction
and repair. Most notably of course is that
this plan would not require any increase in
the gas tax.

Even more recently, she has been a vocal
advocate of small businesses from her
positiononthe extremelyinfluential Senate
Budget & Appropriations Committee. She
spoke out in defense of the bill to repeal
the New Jersey estate tax when it came
under attack from public sector unions
concerned that if the State took less
revenue from small businesses it would
mean less revenue for them. She also
spoke extensively against the misquided
bill to mandate all businesses provide all
employees with paid sick leave.

NJGCA again thanks Senator Beck for all
hersupportforthe small business owners of
this state. We look forward to continuing
to work with him for a long time to come.
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UST Registrations, Reminder!

To avoid any compliance penalties, please double check your Underground Storage Tank Registrations
to make sure they are current. The NJDEP only sends a renewal notice with UST registration forms
the first time that a renewal invoice is sent. If you fail to renew, NJDEP will send a reminder invoice
without the UST registration form. If you make payment without the UST registration form, your
UST registration will not be processed. If you need the UST Registration form — simply call NJGCA
ask for Debbie 732-256-9646 or email debbie(@njgca.org

UST registrations just renewed or renewing soon:

Burlington/Mercer Counties: UST registrations just renewed: March 31, 2016
Camden/Ocean Counties: UST registrations are due to renew: June 30, 2016
Atlantic/Cape May/Cumberland/Salem: UST registrations are due to renew: September 30, 2016

o

Environmental Alliance, Inc.

Our petroleum site experience will expedite your
UST investigation project through the maze of
NJDEP requirements, remediation strategies,
and LSRP guidance.

Alliance provides cost effective solutions
to address your due diligence, UST dosure,
investigation and remediation needs.

Contact Dan Black at
732-537-0250 or
dblack@envalliance.com
for more information,
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NJGCA Auto Repair and Tire Shop Summit!

On February 10, 2016, NJGCA hosted the First Annual Auto Repair and
Tire Shop Summit at the Crowne Plaza Monroe, in Monroe, NJ. This
Summit gathered repair shops from across the State, businesses dedicated
to supporting the repair industry, and representatives from State regulatory
offices.

Attendees of the Summit received informative presentations on payroll,
recordkeeping and safety compliance from the US Department of Labor
and OSHA. The keynote speaker for the event was Ray Martinez, Chief
of the Motor Vehicle Commission, who discussed the “Next Generation”
Emissions Inspection Program. The program also included updates on the
legislative issues that affect the repair industry, such as paid sick leave,
Right to Repair, and mandatory tire registration. Tom Glenn, president of the
Petroleum Quality Institute of America (PQIA) discussed motor oil quality
1ssues and the widespread efforts to get poor quality and obsolete motor oils
off the shelves.

This Summit would not have been possible without the support of our
generous Sponsors:

Diamond - PPC Lubricants / Castrol Oil
Platinum - Mitchelll and USA Business Lending
Gold - Merchant Pro Express and UniFirst

Silver - Able-Tech Information Management Services, Alpha Card
Payroll and ATM Services, Association Master Trust Health Coverage,
Automotive Training Institute. Autopart International, Service Station

Vending Equipment (SSVE), and Unity Bank.

Please refer to the following pages for more information about what each
of these companies does and how they can support your business.
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Snapshots of the Summit!

Thank you to all who participated and made this event a success!
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Special Thanks to our Diamond Sponsor:
ARE Qll: BRICES: SUCKING YOU DRY?

A b | -

DON'T SETTLE FOR LESS THAN THE BEST!

&e LUBRICANTS @ Castrol /

PPC LUBRICANTS/CASTROL OIL
“DIAMOND SPONSOR*

NJGCA's 2016 "AUTO REPAIR AND TIRE SHOP SUMMIT"

WHAT CAN PPC DO EFOR YOU?

* DRIVE NEW CUSTOMERS TO YOUR REPAIR FACILITY
* IMPROVE CUSTOMER RETENTION AND SATISFACTION
* DEVELOP CONSUMER INCENTIVES AND PROMOTIONS

TAKE ADVANTAGE OF THE EXCLUSIVE PROGRAM THAT PPC LUBRICANTS
HAS PUT TOGETHER ONLY FOR NJGCA MEMBERS.

*NJGCA Members report saving over $2,000 / year*

For more info:

Gene Nace at PPC Debbie Hill at NJGCA
Phone: (717) 215-7253 732-256-9646

gnace@ppclubricants.com debbie@njgca.org




Special Thanks to our Platinum Sponsor:

p, We Rise To The Occasion For Your Auto
i34 Shop or Gas Station Financing Needs.

Business Lending, fnc.

> Are you looking to refinance your gas station but have limited options?
> Are you looking to buy out competitors in your local area or across the country?
> How about construct a new convenience store but traditional sources don't want to

fund you? . .
At USA Business Lending, we have access to

the funding sources for your capital needs!

LENDERS COMPETE FOR
YOUR LOAN REQUEST.

Whether you're a single operator owing
one gas station or an investor group that
has an extensive C-store portfolio, we
have programs available to suit your
unique needs.

CALL US TODAY.

Our traditional and creative financing
solutions allow us to partner with auto
dealers, tire shops and gas station
owners across the country looking to
acquire more locations, refinance their
current properties or construct their
stores.

FINANCING OPTIONS

e Purchase of Commercial Real Estate
e Rate and Term Refinance

e Cash Out Refinance

e Ground Up Construction

GENERAL GUIDELINES
e $500,000 to $50,000,000+ Loan Size
e Mininum Credit Score of 680

SPECIAL INCENTIVES FOR
MEMBERS!

[!ai GCA

Frank Eberhart, CEP, RFC

Sales Consultant

699 Washington Street, STE 302
Hackettstown, NJ 07840

973-479-2558
feberhart@investmentctr.com

Proud Preferred Vendor: MpiﬂE

FITESLIGE PARTHORE, LAE
S avding istn S alarwe”

Delivering on our promise of “Commercial Loans Made Easy.” Since 1995.

Financing subject to credit rating, time in business, with interest rates subject to change based upon final underwriting.
The Investment Center Inc and USA Business Lending are not affiliated with each other

USA Business Lending | © 2016 | Learn More At USAbizlending.com




Special Thanks to our Platinum Sponsor:

) | SHOP MANAGEMENT
\_7 | EXCELLENCE

EXPERIENCE + INNOVATION =
A WINNING COMBINATION

As long as shops have been fixing cars, Mitchell 1 has been helping shop owners, managers, service advisors and techs

work efficiently and achieve their business goals.

Whether you’re repairing vehicles in the bay or running your business, Mitchell 1 is at your side with tools that truly
make your job easier. Put Mitchell 1’s decades of innovation to work for you, with the industry’s most complete line of
information software tools for your professional repair shop:

e Repair Information — OEM information and expert-based Real Fixes delivered together in a single lookup
e Shop Management — Celebrating 20 years as the industry’s leading shop management system

e Shop Marketing — Digital marketing, reputation management and customer communication services

Grounded in experience and leading the way in innovation — that’s Mitchell 1.

For more information:
Call Jim Haas, Mitchell 1 Regional Sales Manager: 570-900-1179

Visit us: www.mitchelll.com

Or find your local Mitchell 1 sales representative: www. mitchellrep.com

Ask us about special pricing for NJGCA members! In your shop, at your side




Special Thanks to our Gold Sponsors:

UniFirst...NJGCA's
Preferred Uniform Vendor

UniFirst uniforms enhance your professional image, motivate employees,
and inspire customer confidence. And as a NJGCA member, you qualify
for specially negotiated discount rates!

Call today for a FREE, NO OELIGATION evaluation of your current
uniform program...and learn how much you can save, while
improving your business image at the same time. And for even
greater savings, ask about our floor mats, towels/wipers, and
restroom products.

North ]ersey (incl. upper Middlesex & Somerset counties): 800-225-3364
South ]ersey (incl. lower Middlesex & Somerset counties): 800-557-9302

NJGCA is proud to recommend UniFirst to its members.

Eg% EI:II] UniFirst l's"
Uniforms « Services « Solutions

We've negotiated a great rate with

First Data for payment processing, available
only to our members. The agreement offers
numerous benefits, including:

Accept more payments, lower processing
costs and build your business.

For more information, contact Louis Puglisi at 1.609.957.1784
or Ipuglisi@merchantproexpress.com.

88 Froehlich Farm Blvd,
Woodbury, NY 11797
1.888.333.1374

MerchantProExpress.com




Special Thanks to our Silver Sponsors:

& Uniry BANK

rowirg with yoa.

At Unity Bank, we take pride in serving our neighbors
and supporting local businesses, both large and
small. We are lenders, financial counselors, local job
creators and community builders. We support many
nei?hborhood projects and believe that a vital part
of our mission is to give back to our community.

Nobody knows better how to serve the financial
needs of small business enterprises than Unity Bank.
Our small business bankers take the time to get to
know you and your business. We work with you to
create a portfolio of loan and deposit services that
best serve the financial needs and goals of your
operation.

For over 25 years we have been helping businesses
with funding for commercial real estate,
construction, renovation, working caﬂital, inventory,
start-ups, buy-outs & franchises.

Call us today!

Contact: Debbie Godt
Mobile: 908-343-3356
Email: Debbie.Godt@unitybank.com

Website: unitybank.com

ﬂ' Automotive Training Institute

Driving Profits & Dreams Home

For over 30 years, Automotive Training Institute has
been helping thousands of automotive repair shop
owners increase their profits, reduce stress, and grow
their businesses into the companies of their dreams.

ATl is the industry leader in automotive business
coaching tprowdlng expert management and consultin

services through one-day owners events and an a

inclusive 30 month Re-Engineering Program.

We have witnessed a lot of shops around the US
where the owners are working harder yet making less
money. Managed properly, the repair business can
give you a life, not take it away.

Whether you need training{_, coaching or a state-of-
the-art business model, ATl has the systems to help
make the changes you want right away.

Contact: Christopher Frederick Jr.
Phone: 301-575-9142

Email: cifrederick@autotraining.net
Website: www.autotraining.net

Contact: Guy Rizzolo

Cell: 609-502-1917

Email: grizzolo@autotraining.net
Website: www.autotraining.net

Alpha Card Services

1210 Northbrook Drive,
Ste. 475
Trevose, PA 19053

Alpha Card Services provides comprehensive,
industry-leading solutions for businesses of all
sizes throughout the United States. Alpha’s
business solutions include Payroll Services,
ATMs and more. Our dedicated team works
closely with each merchant to help maximize
income Potential and meet their needs - all at
competitive prices.

Contact:

David Shamosh, Account Executive
dshamosh@alphacardservices.com

866.253.2227 ext-39

Rebecca Folen, Relationship Manager
rfolen@alphacardservices.com
866.253.2227 ext-70

AUTOPART

INTERNMNATIONMNAL;

PREMIUM PARTS~EXPERT SERVICE
Since 1957

Autopart International is proud to partner with
NJGCA, offering preferred pricing and customized
rebate program to all members.

Autopart International serves only the professional
installer with Hot Shot Deliveries. Our experienced
counter people make the difference. Stocking programs
and nationwide warranty are available.

We lead the market with the highest amount of SKU
#’s in the industry, with over 40,000 part numbers
and over $150 million in parts inventory, specializing
in hard to find, traditional and late model applications.

Our ability to serve and build on our relationships
through the quality of our actions and products remains
a deeply personal mission to our team members.

Please call our New Jersey stores directly or ask about online ordering.

Blackwood 856.228.1129 Newark
Clifton 973.340.6512 N Brunswick
Eatontown 866.655.3294 N Plainfield
Edison 732.452.1704 Orange
Elizabeth 908.354.0129 Pennsauken
Hackensack 866.488.4187 Pleasantville
Hamilton 609.689.9252

Jersey City 201.369.1502

Lakewood 732.886.9532 Vineland
Morganville 732.780.5724 Wyckoff

973.274.0109
732.249.0192
908.222.8240
973.395.1080
866.400.0266
609.272.2340
866.511.7595
908.729.9120
856.405.0346
201.689.0470

Learn more at www.autopartinternational.com
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ABLE-TECH

information management services

ABLE-TECH has been involved in the gasoline, auto repair,
and c-store industries for over 20 years, providing the
following products and services:

MANAGEMENT SOFTWARE & COMPUTERS
Able-Tech represents Aztech StoreWatch & Nexgen software
- the simple solution to site management. Daily work and
inventory are organized into 3 basic task screens. Our
systems are scalable to fit the needs from single-site dealers
to jobber-wholesalers.

We offer Quickbooks customization and training. Repair shops
can learn to use Quickbooks as a stand-alone workorder
solution or interfaced with existing repair shop programs.

Able-Tech is an authorized reseller of Hewlett Packard
business-class computers and associated hardware.

BUSINESS CONSULTING
Sharing extensive industry experience, we help owners
with bookkeeping, business management, profit analysis,
inventory shrink review, theft evaluation and prevention, and
buy/sell advice.

VIDEO SYSTEMS
Our solutions encompass traditional or hi-resolution systems,
interfacing with POS and ATM transactions, plus sound
recording. We also service or upgrade existing systems.

Contact: Dan Goff
Phone: 800-231-9969
Email: abletech@verizon.net

Assoccation Mastere Trust

Most employers are very aware of the ever-increasing cost
of providing health benefits to employees. The NJGCA

enefits Trust in partnership with Association Master Trust
AMT) can help you manage these costs.

AMT offers self-funded health and dental benefits plans
that combine employer members from 15 New Jersey
trade associations producing significant cost savings for
members. It's not surprising to see double digit health
insurance increases of 15-25% (or more) in the conventional
small group health insurance market. AMT’s average
increase over the past four years has been approximately
97%; and because of AMT’s not-for-profit structure, over
$9 million in member contributions has been returned
to plan participants in the 2011-2014 plan years.

AMT contracts with Horizon Blue Cross Blue Shield and
Delta Dental for claim administration services and access
to their provider networks, ensuring your access to one
of the largest medical and dental provider networks in the
state as well as across the country.

While many Americans are actively exploring new options
in health care coverage, your best choice may be right
here... with the NJGCA Benefits Trust and AMT. Great
rates, great coverage and a Health Benefit plan run by
members for members.

Contact: Joy Castagno
Phone: 973-379-1090 x. 229
Website: www.amt-nj.com
Email: info@amt-nj.com

Special Thanks to our
Silver Sponsors:

Able-Tech Information Management
Services;

Alpha Card Payroll and ATM Services;

Association Master Trust
Health Coverage;

Automotive Training Institute;
Autopart International;

Service Station Vending Equipment
(SSVE); and

Unity Bank

L‘ L“'E&:

Service HMation Vending Equipment

Service Station Vending Equipment (SSVE)
was foundedin1983. We recently celebrated
our 30 year anniversary of service to the
gasoline industry!

We've never lost sight of what is important
to YOU. We offer the highest level of service
in the industry. Our loyal, dedicated, hard-
working technicians average 15 years of
service. We presently service thousands of
retailers of all sizes.

NJGCA Members ONLY discounts applied!

Contact: William McCabe
Phone: 1-800-AIR-USAl
(1-800-247-8721)
Email: twobitair@aol.com
website: www.airusal.com
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$ave TODAY with NJGCA Member Benefit Partners!

THE NJGCA MEMBER BENEFIT PARTNER PROGRAM

NJGCA has been working hard to bring you and your business value through our Member
Benefit Partners (MBPs). Hopefully, you are already taking advantage of many money-saving
plans offered by our Member Benefit Partners. We are excited about the brochure, and the great
opportunities that you will have to save money with these partners!

Here is a list of our current MBPs:

ABLE-TECH - Computers, Financial Management, Video Security Systems

AFFINITY FEDERAL CREDIT UNION - Financing, Mortgages

ALFA-TRONICS - Pump & Tank Monitoring Services, Dispenser Security Specialists
ALPHA CARD - Payroll and ATM Services

AMATO INSURANCE AGENCY - Business, Garage Liability, Home and Auto Insurance
ARCHER & GREINER - Legal Services

ASSOCIATION MASTER TRUST (AMT) - Health Coverage

ATS ENVIRONMENTAL SERVICES - Tank & Vapor Testing, NJDEP Compliance
AUTOPART INTERNATIONAL - Premium Parts Supplier

AUTOMOTIVE TRAINING INSTITUTE (ATI) - Education for a More Profitable Business
BELLOMO FUELS - Gasoline and Diesel Supplier

BRENNAN LAW - Environmental Law Specialists

BUCKEYE ENERGY SERVICES, LLC - Gasoline and Diesel Supplier

C-3 TECHNOLOGIES - Tank and Vapor Testing, NJDEP Compliance

COLE, SCHOTZ, MEISEL, FORMAN & LEONARD - Legal Services

CROMPCO - Tank & Vapor Testing, NJDEP Compliance

DANA TANK INSURANCE SPECIALISTS - Underground Storage Tank Insurance
ENERGY MARKETING PARTNERS, INC. - Gasoline and Diesel Supplier
ENVIRONMENTAL ALLIANCE, INC. - Environmental Remediation & LSRP Services
ENVIRONMENTAL & GEOTECHNICAL SERVICES - Environmental Remediation & LSRP Svcs
GILL ENERGY - Gasoline and Diesel Supplier

HAROLD LEVINSON ASSOCIATES - Convenience Store Distributor

HOUGH PETROLEUM - Gasoline, Diesel, Motor Oil & Lubricants Supplier

LIBERTY / EWING OIL - Gasoline and Diesel Suppliers

MARC LAW - Legal Services

MEADOWBROOK INSURANCE GROUP - Workers Compensation Insurance
MERCHANT PRO EXPRESS - Credit Card Processing & Consulting

MITCHELL1 - Shop Management System, OEM Information

P.F.I. INC./ NORTHWEST PETROLEUM - Gasoline and Diesel Supplier

PALISADES FUEL - Gasoline and Diesel Supplier

PM ENVIRONMENTAL - Environmental Remediation & LSRP Services

PNC BANK - Full Service Commercial Banking

PPC LUBRICANTS/CASTROL OIL - Motor Oil and Lubricant Supplier

PRESTIGE ENVIRONMENTAL - Environmental Remediation & LSRP Services
PRESTIGE PETROLEUM - Gasoline and Diesel Supplier

SALOMONE BROS. INC. - Tank and Pump Replacement & Generator Installation & Service
SERVICE STATION VENDING EQUIPMENT - Service Station Vending, Air & Vacuum Systems
SPARK CONTRACTORS - Tank and Pump Replacement & Generator Installation & Service
T & R OIL COMPANY - Gasoline and Diesel Suppliers

TMP ENERGY SOLUTIONS - Discounted Electricity and Natural Gas

TRINITY SOLAR - Solar and Generator Power

UNIFIRST - Uniform Service and Station Supplies

UNITY BANK - Full Service Commercial Banking

USA BUSINESS LENDING - Commercial Financing
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New Jersey Gasoline e C-Store e Automotive Association
4900 Route 33 West, Suite 100

Wall Township, NJ 07753

WWW.njgca.org

P: 732-256-9646 F: 732-256-9666

Serving the Small Businesses That Serve The Motorist

Association Plans Are Different.
Experience the difference with The Amato Agency and Meadowbrook Insurance Group.

New Jersey Gasoline ® C-Store ¢ Automotive Association proudly sponsors The Amato Agency
and Meadowbrook Insurance Group for your workers’ compensation insurance needs.

We offer:
Personal customer service representatives
Superior claims handling
Access to free Loss Control services 7% workers’ compensation
and much more! dividend paid to qualified NJGCA

members for the past 4 years!
Put our expertise to work for you! P y

For more information, contact * NJGCA's Workers' Compensation Program
The Amato Agency at: has paid a dividend 20 times in the past
P 800.763.6574 ) 22 dividend eligible years.

F. 732.530.6727

www.amatoagency.com

MEADOWBROOK™

INSURANCE GROUP




